What Social Media
Lessons Can You
Learn From:

Fruitcake, Caves, Coupons, Viruses,
Death and Pregnancy?
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The goals of the session

Provide useful, practical tips, based on real-world
successes and failures for utilizing social media

Highlight and explore approaches that may work with
your company
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Lost in the Social I\/Iedia Babble
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Or lost in the echo chamber
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> Be transparent
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People
Assess audiences social activities

Objectives
Why? What do you want to accomplish

Strateqy
Plan for how relationships with customers will change

I Technology
Tactics last - decide which social technologies to®ise
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