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Social Marketing at Xerox: Why it matters to us.

Our Social Media Action Plan
- Social Media Strategy Team

- Benchmarking others
- Xerox participation

- Listening

— Guidelines & policies

Real Life Implementation: Xerox ColorQube Launch

Conclusion
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« Online Conversations about Xerox are happening as we speak, with or without us...

e

You can't really use these if your business does I just got training last week on it. I have to say
any sort of graphics that you want to look pretty. that I am impressed. At the end of the day, it
A PowerPoint w/ a little bit of color? Sure. But a saved customers loads of cash. Not one company
comp for a brochure? Unfortunately not. And the can claim the same environmental benefits.
texture is definitely waxy. Someone up there Game changing for sure.”

wrote “crayonjet”, and that's exactly what this is.”
\ edstate, digg.com, 5/15/09

Doug Paget, blogspot.com — 05/19/2009

THESE CONVERSATIONS ARE GOING TO OCCUR WHETHER YOU LIKE IT OR NOT. DO
YOU WANT TO BE PART OF THAT OR NOT? MY ARGUMENT IS YOU ABSOLUTELY DO.

YOU CAN BE A BETTER COMPANY BY LISTENING AND BEING INVOLVED IN THAT
CONVERSATION.

MICHAEL DELL
BUSINESS WEEK, OCT. 2007
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Objective:

- Develop Xerox point-of-view & engagement approach on external-
facing social media to ensure smart, constructive participation across
the firm

Deliverables:
- Inventory Xerox participation for today and near-term
- Benchmark cohorts and competitors

-
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