Media Relations Strategies:
New, Interesting and Powerful Approaches

Public

Relations

Society of A Web Teleconference presented by

America James E. Lukazewski, ABC, APR, Fellow PRSA

Thursday, July 29, 2004, 1-2:30 p.m.

Location: Kodak Office, 343 State St.

Due to space availability, this seminar is open to the first 12 Chapter members
who RSVP to Lynne Shannon at Kodak:
724-7791 or by e-mail to lynne.shannon@kodak.com
Note: you must also register below

Media Relations Strategies: New, Interesting, and Powerful Approaches - A 90-minute, interactive tele/web
seminar

This program will discuss a variety of media related approaches. Check all preconceived notions, ideas, and
rules at the door. It's time to have a substantive strategic discussion with an expert on what you currently do,
why you currently do it, how you currently think, and, just maybe, some new and interesting approaches that
might serve your clients in useful, powerful, and productive ways. Be prepared to bend your brain for 90
minutes.

This program will answer several important questions:

e Do we always have to call the media back?

¢ How do you manage management's concern that we represent the news media's interests more than we
represent the boss' interests?

e What strategies are there for responding in ways that are more managerially oriented?

e s our only option to spill our guts?

e How can we use media relations expertise to build the value of the function with management while
achieving their objectives?

e How do we manage that one crucial reporter who always seems to get it wrong?

Cost:  $10
Registration: e=mail prsaroch(@aol.com

PRSA/Rochester program reservation form for 7/29/04 Teleconference

Name
Guest(s)
Company Phone
Check amount $ (Make checks payable to PRSA).

FOR CANCELLATIONS: Please notify Lynne Shannon by 9 a.m. the morning of the program or you will be charged
the program fee, as will any “no shows” or “no pay” attendees. You may send a substitute without notification to take
your place if you are unable to attend.



